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Current Methods

Talking Points

Briefs for Legislators
Phone call
Follow-up
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Why change

New generation lives on social network
Snail mail is out Emaillis in

Face to Face Is out Facebook is In
Google Is a verb

Landlines are out Smart phone are Iin
Birds tweet Text twitters

TV Is out Youtube Is In
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Future Methods

Hootsuite

LinkedIn

Tweetdeck

Where are we going?

Will we have the ability to beam into our
desired audience?

Instantaneously?

“The web Is changing the weights in our models of
determinates of health behavior.” (Lefebvre, 2007)
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Current Knowledge

Business
Instant information/update
Say It with pictures/video
Google Content analysis tool
Comfort zones should not exist
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Current Knowledge

teamwork

Marketing

No rules in advertizing

There Is no concept of “reach” the concept
IS connect

Two way communication is the future
Media is everything to this generation

“The Iphone is a medium, a brand, and a way of life all in one
device” Pasquel Marranzino, 2009



Current Knowledge

teamwork

Health care

Its all about team work
You can’t force change

Systems entering Social Networks, blogs,
and pod cast

Recommendation for HC executives to
develop consumer-driven HC marketing
plans



Plan

Produce videos to Promote APRNSs
Publish video or videos to free sites

Jtilize mobile devices to enable these
video’s to use In presentations to groups
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Cost
Many avenues are free
Youtube
Blogging
Webcasting

Minimal cost
WIKI
Utilizing Media
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Expected Gain

Support by legislators
Support of the Public

Increase understanding of the
profession

Moving the APRN profession forward in
utilizing technology

teamwork



a :
Hl_gh Quali Y Cost Effective

ealthcare

* roviders

—

R N

| e

teamwork



References

Brace, S. (2010). 2010: The year social media comes of age for businesses. Inside Tucson Business,
19(32), 14.

Branstetter, S. (2008). New Technologies to Improve Camp Marketing Technology. Camping Magazine,
81(2), 1-4.

Gawande, A. (2010). Health care needs a new kind of hero. Interview by Gardiner Morse. Harvard
Business Review, 88(4), 60-61.

Lefebvre, R. (2007). The New Technology: The Consumer as Participant Rather Than Target Audience.
Social Marketing Quarterly, 13(3), 31-42.

Marranzino, P. (2009). The end of advertising as we know it. ColoradoBiz, 36(6), 12.
Petno, D. (2009). It's time to get in the game. Employee Benefit Advisor, 7(10), 82.

Prince, J., & Simon, D. (2009). Has the Internet accelerated the diffusion of new products?. Research
Policy, 38(8), 1269-1277.

Rooney, K. (2009). Consumer-driven healthcare marketing: using the web to get up close and personal.
Journal Of Healthcare Management / American College Of Healthcare Executives, 54(4), 241-251.

Tynan, D. (2006). Brave New Sales World. Sales & Marketing Management, 158(3), 34.
Uppercue, C. (2008). PowerUp Your Marketing Toolbelt. Associations Now, 4(7), 46-51.
Wilner, B. (2007). MEETING THE MARKETING CHALLENGES. Sportbusiness International, 130), 18-

4

teamwork



